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ABSTRACT

Companies in luxury fashion industry are laggedittadopting e-commerce due to some difficulties of
maintaining brand image in the cyber space. Howexxeommerce could bring new opportunities of iasieg markets
for luxury goods. This study explores digital inatien process in the luxury fashion industry. Haainvestigates current
consumers’ behaviors in the online market. Basedheepth analysis of Burberry, recognized as atalignnovation

leader in luxury industry, this study presents safneritical success factors on luxury fashion eaceerce.
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